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The mission of the American 
Business Women’s Association is  

to bring together businesswomen 
of diverse occupations and to 

provide opportunities for them  
to help themselves and 

others grow personally and 
professionally through leadership, 

education, networking support,  
and national recognition.
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Diversity, equity and inclusion are becoming an increasing focus in many 
facets of life. A simple example of these three key areas can be applied to a 
classroom and a student’s birthday party. Diversity is everyone in the class 
is invited to the party. Equity is everyone receives the same party favor and 
same size of birthday cake. Inclusion is everyone has the opportunity to play 
or dance.

The business focus on diversity, equity and inclusion (commonly known 
as DEI) impacts more than just employee satisfaction. Research done by 
Quantum Workplace discovered that 61 percent of employees believe these 
strategies are essential and affect the workplace environment. What’s more, 
cognitive diversity can increase workplace innovation by as much as 20 
percent, which affects the bottom line.

DEI is typically applied to areas like the workplace, church, communities, 
schools, etc. What may surprise you is that DEI can also be applied to data 
analysis. Companies review data to interpret actions of groups of people and 
use that interpretation to develop additional strategies. Because there is a 
human element to how and why data is collected, there are assumptions that 
can quickly derail DEI efforts through unknown bias. These 3 C’s of DEI data 
are critical to consider and can be avoided.

(estimated read time - 4 minutes)
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save the date

Important deadlines and events 
your league won’t want to miss!

September-November   
Fall Membership Recruitment Campaign

November 27   
Small Business Saturday

November 30   
Giving Tuesday

December 15, 2021  
Last day to submit your league’s  

990-N form to the Internal Revenue Service

December 20 – 24, 2021  
National office closed

January 3, 2022  
Council Election Reports due

January 31, 2022  
Impact Scholarship Funds and eligibility  

criteria must be submitted to SBMEF 
Administrator at jmiller@abwa.org

February 6, 2022  
BSTR for 2021 NWLC due

Connect with ABWA Online.
Anytime. Anywhere!
• Login: There’s something new to explore in 

Community Connections—visit your team board or stop 
by for an online chat!

• Request to Join the Facebook ABWA Members Group

• Become a friend of Executive Director  
René Street on Facebook:  
www.facebook.com/rene.street

• District Facebook pages

https://onlinebusiness.seattleu.edu/albers/online/general-2/?utm_source=americanbizwomen&utm_medium=email&utm_campaign=american-biz-women-assoc
https://www.facebook.com/groups/156669334381322/?ref=bookmarks
https://www.facebook.com/rene.street
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CONTEXT
The Assumption:  
Data does not exist in a vacuum. Data must have 
some context around it to create a story. The number 
2 does not have any context and therefore cannot be 
interpreted. If that number is $2, one additional data 
point now exists but more information is needed – is 
it $2 for a cup of coffee or for an acre of land? The 
issue becomes what context the data is put into, and 
how that context can make the data seem positive, 
negative or neutral. 

Avoiding Context Assumption:  
In the above example, if this was an example of a 
price for land, did you assumed it must be in an 
undesirable location? What if that price was for an 
acre of land in 1823? Looking for additional data 
points helps to fill in the data picture. Avoid this 
assumption by adding additional data points so 
context is not filled in based on individual bias.

CORRELATION
The Assumption:  
Data correlation is one way in which data is 
applied. This becomes a working hypothesis as we 
develop strategies based on the data and how the 
data points affect one another. For example, your 
organization is looking to increase diversity in a 
particular department and the job is advertised with 
a recruiter and includes an educational requirement. 
The number of qualified people of color is less 
than expected and the assumed correlation is that, 
because of the educational requirement, the pool of 
diverse candidates is less. 

Avoiding Correlation Assumption:  
When the recruiter in this example is interviewed, 
it is found out that the advertisement targets did 
not include communities of color. A correlation of 
education to applicants was assumed that was not 
accurate. Unless testing for a direct correlation, take 
the time to dig deeper into why the data shows 
something unexpected. Be suspicious of possible 
correlation unless it can be statistically verified.

CREDENCE
The Assumption:  
The idea of credence is to have a belief that 
something is credible or having confidence in 
something as accurate. Data, if tortured long enough, 
can give up any story required. Data simply is and has 
no bias. What causes bias and shades of credibility 
is the viewpoints of the analyzer. Put another way, 
people see what they want to see in the data.  
Because of individual experiences, data points can be 
elevated or diminished based on those experiences 
and that bias. 

Avoiding Credence Assumption: 
In the last example, the educational requirement was 
given higher credence and the community target 
strategy was given less credence. It is a common 
and subconscious practice to focus on a subset of 
data. Before focusing on a subset of data, consider 
the data as equal and look at trends to help identify 
areas of interest. Changes in trends reduces credence 
assumption and highlights important data.

With so much information coming in, leveraging 
the learnings of past experiences and focusing on 
seemingly important data points should be expected. 
Those experiences do not need to be labeled right or 
wrong, they simply help eliminate data overload. 

When companies recognize the assumptions that 
are automatically applied and become aware of bias 
that have the potential to change the analysis of data, 
those companies are removing blinders that could 
have them miss opportunities or worse, lead them 
down a path that harms the business.

These 3 C’s are some of the first biases applied to data 
during the analysis phase. They are the first because 
they are inherent and as such, become embedded 
in the data application DNA. Having an awareness of 
how those 3 C’s also affect DEI can have a ripple effect 
in an organization.

LISA APOLINSKI is an international speaker, digital 
strategist, author and founder of 3 Dog Write. She works 
with companies to develop and share their message using 
digital assets. Her latest book, Persuade With A Digital 
Content Story, is available on Amazon. For information on 
her agency’s digital services visit www.3DogWrite.com.

THE 3C’S OF DEI DATA  continued from page 1

http://www.3DogWrite.com
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Today’s business climate is exceptionally volatile and 
complex. In this type of uncertain environment, it is 
essential to reassess all of the strategic assumptions 
that have been the foundation of your planning efforts. 
We no longer have the luxury of being able to take for 
granted that shifting trends will be easy to see or that 
customer needs will be stable. 

As so many external forces influence the on-going 
value of your enterprise, it has become more essential 
to challenge the assumptions you use for your strategic 
planning purposes. Going forward, success requires 
detailed scrutiny to determine how much risk you really 
face. This scrutiny will also help you to better anticipate 
the changing needs of your customers. 

Assumption Flaws
When assessing the assumptions that you use for your 
decision making, there are several critical flaws that you 
must avoid. These assumption flaws include internal 
beliefs based on incorrect information or errors in how 
the assumptions have been developed.

Most leaders believe that they already know the most 
critical assumptions that impact their organization. 
Typically, if you have been working in your industry for 

a long time, it is likely that you have a strong point of 
view about how things should be done and your own 
expectation of what your customers need. 

Yet all too often, it becomes easy to get locked into a 
belief paradigm that causes you to stop paying attention 
to what is really happening in the evolving world around 
you. Customer expectations change. Budgets and 
priorities shift. Competitors make aggressive moves. 
Tactics that previously worked well are no longer getting 
the same response from your customers. If this sounds 
like your situation, then it is the time to reassess your 
assumptions. 

Review Your Strategic Assumptions
Set aside time to fully re-assess all of the assumptions 
you use. This will help you develop strategies that 
leverage new opportunities offered by changing trends 
impacting your industry. It will also provide you with 
new insight to help you better anticipate the potential 
impact of these changes and others you may need to 
consider. 

Stepping back to determine if the critical strategic 
assumptions you are using for your decision criteria will 
also afford you with an opportunity to identify changes 

IT IS TIME TO  
RE-ASSESS YOUR 
STRATEGIC 
ASSUMPTIONS

A B W A  P E R S P E C T I V E S
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that need to be made before these new or emerging 
trends will wreak havoc on your enterprise’s future 
financial stability or long-term viability.  

The prism used for how you view the external world 
creates a bias in how you interpret the information you 
receive and how you perceive the potential impact of this 
information. As a result, it becomes easy to minimize the 
impact of changing external forces. 

This is especially challenging when you are busy dealing 
with many the pressures of the responsibilities of your 
day job. It is easy to lose sight of the external environment 
around you. You assume that everything is staying the 
same or will be going back to normal. But yet, after coming 
through the intensity of a period of economic volatility, 
it is essential to consider the true impact of those market 
changes on your business or organization. 

Make sure you have more than just a superficial 
understanding of the issues at hand. Review your 
strategic assumptions from outside your own paradigm 
of perspective so you can better navigate the complex 
variables impacting your customers and their decision-
making processes. Ensuring that your team also has a 
comprehensive understanding of the potential impact 
of complex external forces that affect your enterprise will 
help them be better stewards of your organization’s future.  

Gaining A Deeper Understanding
When you are operating in a complex economic 
environment, a deeper understanding is required of the 
complexity of issues that affect your decision making. Re-
assessing your assumptions encourages you to ask the 
hard questions about the market forces influencing your 
enterprise. It also reexamines your assumptions about your 
customers in terms of both their decision criteria and what 
triggers their purchasing behavior. 

Reviewing your assumptions also ensures that the most 
critical questions about your future are discussed well 
in advance of them impacting your bottom line. This 
requires your ability to realistically assess the influence of 
how these other factors impact your situation. This effort 
provides opportunities to deepen your value to your 
current and prospective customers. 

It is imperative to consider how the assumptions you 
are currently using may be distorting your situation and 
undermining your ability to make better long-range 
decisions. Re-evaluating your assumptions with an 
objective perspective will help you identify the shifts 

you need to make and in turn, the insight you need to 
obtain to move your decision making forward in the most 
effective manner.

Developing Better Assumptions 
Good assumptions are based on accurate information and 
this information needs to be continually updated. The 
most critical factor that determines how rapidly you can 
get clarity is grounded in the quality of the assumptions 
that you use to evaluate your decision options.

We must become even more observant to stay on 
top of evolving trends. Those shifts and changes can 
fundamentally alter the viability of our assumptions. As a 
result, we need to continually update our understanding of 
what is impacting the decisions we make. 

Good business decision makers are always willing to assess 
how changing assumptions can benefit their bottom line 
or create new revenue streams. You have to monitor data 
to shake out the evolving changes that are not obvious on 
a macro view. This takes discipline and effort.

Final Thoughts
Reassessing your assumptions about the future will make 
you a better strategic thinker and give you deeper insight 
into how your marketplace needs are likely to change. 
Encourage your trusted advisors and key employees 
to help you challenge the assumptions you currently 
use in your organization for decision-making. Be on the 
lookout for emerging trends and how they may affect 
your enterprise. Those emerging concerns or challenges 
that are on the horizon might affect your decision-making 
approaches. It is always safe to assume that something is 
going to change. 

JILL J. JOHNSON, MBA, is the President and Founder 
of Johnson Consulting Services, a highly accomplished 
speaker, an award-winning management consultant, 
and author of the bestselling book Compounding Your 
Confidence. Jill helps her clients make critical business 
decisions and develop market-based strategic plans for 
turnarounds or growth. Her consulting work has impacted 
more than $4 billion worth of decisions. She has a proven 
track record of dealing with complex business issues and 
getting results. For more information on Jill J. Johnson, 
please visit www.jcs-usa.com.

RE-ASSESS YOUR STRATEGIC ASSUMPTIONS continued from page 5

http://www.jcs-usa.com
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If you’ve dreamed of going back to school, now’s the time. 
Northcentral University offers rigorous academic coursework 
across over 50 online master’s and doctoral programs 
designed to help you thrive in your field of study.

• 100% Online
• 100% Doctoral Faculty
• Weekly Course Starts
• Nonprofit and Accredited

YOU HAVE WHAT IT TAKES 
TO CHANGE YOUR LIFE.

844.628.3532 | WWW.NCU.EDU/ABWA

American Business Women’s Association members 
and employees receive a 15% tuition reduction.

NOVEMBER 27 ,  2021
ABWF

American Business Women’s Foundation

Make a Contribution 
to the American 
Business Women’s 
Foundation and make 
a difference for all 
working women. 

The mission of the American Business Women’s 
Foundation is to enlighten, empower, and equip 

women to achieve parity with an emphasis on 
opportunity and pay equity in the workplace.

Giving Tuesday - November 30th!

https://www.ncu.edu/abwa
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 CHANGING WOMEN'S  L IVES .  .  .  ONE WOMAN AT A T IME . ®

ONE MEMBERSHIP, A 
LIFETIME OF POSSIBILITIES

A M E R I C A N  B U S I N E S S  W O M E N ’ S  A S S O C I AT I O N

LEVERAGE YOUR ABWA EXPERIENCE  
TO ADVANCE YOUR CAREER

JOIN US!

“With Fisher, I’m excited by the 
opportunity to explore other 
career paths and become a 
female leader in the company, 
impacting the �rm and families!”
Samantha Torres is an Investment 
Counselor at Fisher Investments.

SAMANTHA’S JOB 
ALIGNS WITH 
HER VALUES.

Facebook.com/FisherCareers

Instagram.com/FisherCareers

LinkedIn.com/company/Fisher-Investments

READ HER FAIRYGODBOSS 
ARTICLE HERE
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1,500 
THANK YOUS

ABWA would like to pay for $1,5001 
in accidental death and dismemberment 
insurance for you to show how much we 
appreciate your membership.

You must go online and con� rm your eligibility. 
Terms, conditions and exclusions apply. Help 
secure your family’s � nancial future today.

                           Go to:  
 myonlineinsurance.com/ABWA

1This product may not be available to residents of all states.
Benefi ts reduce by 30% at age 70. Insurance is underwritten by Federal Insurance Company, a Chubb 
company. For California Residents: Insurance product offered by Franklin Madison Insurance Services 
LLC. Underwritten by Federal Insurance Company. The coverage described in this literature may not be 
available in all jurisdictions. This literature is descriptive only. Actual coverage is subject to the language 
of the policy. Exclusions and limitations apply. Chubb, PO Box 1600, Whitehouse Station, NJ 08889.

Accept Your $1,500 No-Cost Coverage —
Visit: myonlineinsurance.com/ABWA 

https://fairygodboss.com/articles/taking-risks-for-the-job-you-want-you-can-find-a-job-that-aligns-with-your-values
https://www.myonlineinsurance.com/~/default.aspx?prd=ADD&client=ABWA&newenrollment=1
https://www.abwa.org/join-now/
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RECOGNITION OF ABWA’S 
INNER CIRCLE MEMBERS

Recruiting new members has 
always been an important 
aspect of maintaining the 
growth and sustainability of the 
American Business Women’s 
Association (ABWA). Introduced 
in the early 50s, ABWA’s Inner 
Circle Recognition program 
recognizes members who are 
committed to sponsoring new 
members into ABWA. There are 
nine levels of the Inner Circle 
Recognition program. Each level 
representing a higher number 
of sponsored new members. 

KATELYN NIEMIEC-KLIMEK 
Western New York Charter 
Chapter 
Inner Circle 
sponsored 11 new members

KRINA SNIDER 
Mo-Kan Chapter 
Emerald Star 
sponsored 22 new members

MARCI GOODWIN 
Binghamton Charter Chapter
Inner Circle 
sponsored 11 new members

CELEBRATING OUR MEMBER & LEAGUE ANNIVERSARIES  
SEPTEMBER - NOVEMBER

CASEY COVEN 
Maryland Capital Chapter 
Annapolis, MD

25 
YEARS

MARY FERRAND 
Homestead 
Charter Chapter 
Homestead, FL

35 
YEARS 40 

YEARS

EVELYN HARPER 
National Member 
East Point, GA

JANICE TRUESDALE 
HARRIS 
Hidden Hills Chapter 
Conyers, GA

BARBARA WEAVER 
National Member 
Hinesville, GA

DEANNE COLLIGAN 
National Member 
Lake Charles, LA

NEDA CRITES 
National Member 
Goldsboro, NC

JUANITA WILDER 
National Member 
Washington, D.C.

ELEANOR WILLIAMS 
National Member 
Morresville, NC

DEE KIRTLEY 
Diamonds of 
Southbay Chapter 
Long Beach, CA

50 
YEARS

GERALDINE GORST 
National Member 
Marion, NC

60 
YEARS

NANCY NICKELSON 
National Member 
Crowley, TX

PAULENE GIBSON 
Hornets’ Nest Chapter 
Charlotte, NC

MAGALINE RIDDLE 
Hornets’ Nest Chapter 
Charlotte, NC

WOMEN CONNECTING WOMEN CHAPTER 
NEWBERRY, SC 
celebrating 1 year

LEAGUE ANNIVERSARY

BETTY GEBHARDT 
Quincy Charter Chapter 
Quincy, IL

EARSIE LEE 
Oxon Hill Charter Chapter 
Ft. Washington, MD

LAURA PETERSON 
Quincy Charter Chapter 
Quincy, IL

30 
YEARS
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Trina Nkhazi 
National President 

Mary Stephenson 
National Vice President 

Cheryl Blair  
National Secretary-Treasurer

Rachelle  
Jamerson-Holmes

District I  
Vice President 

Tracy Morgan
District II  

Vice President 

Janelle Burlin
District III  

Vice President  

Joyce Wright
District IV  

Vice President  

Gail Frahm
District V  

Vice President  

Kerrie Underhill
District VI  

Vice President  

National Officers

District Vice Presidents

Congratulations!

2021-2022 National Board of Directors  
of the American Business Women’s Association
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Annual Meeting Minutes
November 4, 2021
American Business Women’s Association

The 2021 Annual Meeting of the American Business Women’s Association 
was called to order by National President, Sharon Godbee, Thursday, 
November 4, 2021 at  8:11 a.m., Mountain Time.

National President, Sharon Godbee, announced that:
•  Vanessa Willis would serve as the Rules Advisor.
•  Felicia Johnson would serve as the Alternate Rules Advisor.
•  Charlotte Osborne would serve as the Sergeant at Arms.

Sergeant of Arms, Charlotte Osborne reviewed the decorum that is 
expected throughout the annual meeting.  

Sharon Godbee, announced the members serving on the credentials 
committee and explained their role in the annual meeting:    

•  Michelle Crone, Chair
•  Amy Dawson
•  Toby Page 

National President Sharon Godbee announced that the reading of the 
minutes for the 2019 Annual Meeting would be waived since they were 
approved by the 2019 Publishing Committee and were published in the 
winter issue of Women in Business magazine. 

National President Sharon Godbee also stated that this year’s annual 
meeting minutes will also be published in 6th issue of the Achieve 
Newsletter.  

Sharon announced the names of the members serving on the publishing 
committee:  
From District V, member Leigh Roberson, would serve as chair of the 
Publishing Committee for the annual meeting minutes.
Other publishing committee members are:

• Alternate from District V, Janet Greet
• From District IV, Karen McDowell and alternate, Elsa Waite Smith
• From District VI, Brooke Adams-Ferguson and alternate Donna Bush

The first item of business was to review the Statement of Condition for 
the Stephen Bufton Memorial Educational Fund by National Secretary-
Treasurer, Anne O’Neill.

The second item of business was to introduce the National Nominating 
Committee, Chair, and the other members serving on the nominating 
committee including:

•  District I - Loretta Remy 
•  District I - Quinnzetta McCray (Alternate)
•  District II - Becky Smith (Chair)
•  District II - Amy Landry (Alternate)
•  District III - Carol Grote
•  District III - Meghan Richardson (Alternate)

Appointed Nominating Committee Chair, Danice Mah introduced the 
members who were declared national board of directors candidates 
beginning with Candidates for Vice President, Districts I-VI, followed by 
National Secretary Treasurer, National Vice President, and National President.

National President, Sharon Godbee introduced the candidates for national 
office and asked them to give a three-minute presentation on:

The Covid-19 pandemic has changed the way we communicate, 
connect and engage our members and prospective members.  
How will you lead us through this unprecedented time and what 
actions will you take to keep ABWA relevant, strong and growing? 

Sharon Godbee stated that, in accordance with the ABWA National Bylaws, 
if any one candidate did not receive a majority vote a run-off election 
would be held between the two candidates receiving the highest number 
of votes, citing Article IX, Section 3 of the National Bylaws.  

Sharon Godbee asked credentials committee member, Amy Dawson to 
explain the voting protocol and the voting times for each Ballot and Round.  

Ballot One, Round 1 voting began at 9:00-9:30 AM
Ballot Two, Round 2 voting began at 10:00-10:30 AM
Ballot Three, Round 3 voting began at 11:00-11:30 AM
Ballot Four, Round 4 voting began at 11:45-noon.  

National President, Sharon Godbee introduced the Credential Committee 
Chair, Michelle Crone to announce the results of the election and 
reminded members that the newly elected officers would be installed 
promptly at 12:15 p.m., Mountain Time, November 4, 2021.   

The Credential Committee Chair, Michelle Crone announced all of the newly 
elected officers would be installed immediately following this report.

District VI Vice President   KERRIE UNDERHILL
District V Vice President   GAIL FRAHM
District IV Vice President   JOYCE WRIGHT
District III Vice President   JANELLE BURLIN
District II Vice President    TRACY MORGAN
District I Vice President   RACHELLE JAMERSON-HOLMES 
National Secretary-Treasurer   CHERYL BLAIR
National Vice President   MARY STEPHENSON
National President    TRINA NKHAZI

National President, Sharon Godbee declared that the following National 
Officers had been elected to serve a one-year term for the following 
positions:

District VI Vice President   KERRIE UNDERHILL
District V Vice President   GAIL FRAHM
District IV Vice President   JOYCE WRIGHT
District III Vice President   JANELLE BURLIN
District II Vice President    TRACY MORGAN
District I Vice President   RACHELLE JAMERSON-HOLMES
National Secretary-Treasurer   CHERYL BLAIR
National Vice President   MARY STEPHENSON
National President    TRINA NKHAZI

National President, Sharon Godbee installed the 2021-2022 National Board 
of Directors.

The annual meeting was adjourned by the new National President 
Trina Nkhazi, who adjourned the meeting at 12:16 p.m., Mountain Time, 
November 4, 2021.
Approved by the 2021 Publishing Committee: Chair, Leigh Roberson, 
Karen McDowell, and Brooke Adams-Ferguson.
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LEVEL 2
enroll two 

new members

LEVEL 3
enroll three 

new members

LEVEL 1
enroll one  

new member

SE
PT

EMBER 1 – NOVEMBER 30
Bonus Prize!
In addition, if you recruit 
three new members, you will 
be entered into a drawing 
for a bonus prize, a Vera 
Bradley, spinner roller bag 
in classic black valued at 
$250. In addition, the first 
member you recruited (and 
that we processed) during 
the campaign period will 
also receive the same bag 
in addition to some ABWA 
swag! Now that’s a welcome 
gift she will remember!   
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ABWA’s Fall Membership  
Recruitment Campaign  
Ends on November 30!

Don’t miss a chance to earn  
a gorgeous Vera Bradley gift!  

(while supplies last)



• Promote new 
members sponsored 
on your personal 
(and league) social 
media pages.

• Engage your 
prospective 
members during the 
meeting, make them 
feel important, and 
follow-up with them 
to address any issues 
or objections.

• Make a list of how 
your membership in 
ABWA has impacted 
you personally and 
professionally, then, 
highlight them on your 
social media pages 
including a link to the 
Join Now https://www.
abwa.org/join-now/ on 
the ABWA website. 

• Step up your social 
media interaction 
by promoting 
your league’s 
recruitment event 
on your personal 
social media pages.   

• Invite people 
who YOU KNOW 
that want to get 
involved to attend 
your next league 
meeting.

• Solicit prospective 
member referrals from 
your friends, colleagues 
or relatives who would 
benefit from membership 
in ABWA, then invite them 
to attend your upcoming 
league event.     

6 HELPFUL RECRUITMENT TIPS TO CONSIDER 
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PURCHASE NOW WHILE SUPPLIES LAST! 
Available in the ABWA online store, www.abwa.org

ABWA MERCHANDISE!

Order online or call 1-800-228-0007

Fleece Jacket with Theme Logo

Sizes are limited for this ultra-soft 
teal fleece jacket. It is 100% polyester, 
designed with a stand-up collar, 
full length zipper, chin guard, plus 
zippered pockets. 

$49.95

ABWA logo hooded sweatshirt
Go out for some stargazing in 
this super soft, slim fit, hooded 
sweatshirt. 
Poly/cotton/rayon blend. 
Sizes available in S to XXL

$44.95

ABWA logo T-shirt
Add some star power to your 

day in this soft and comfy tee. 
Poly/cotton/rayon blend. 
Sizes available in S to XXL

$29.95

ABWA 17 oz Tumbler
Keep your drink hot or cold for hours in 
this double wall, stainless steel tumbler.
Features a screw-on lid with dual wide 
mouth opening (easier for adding ice 
and cleaning) and includes a removable 
stainless steel strainer for tea or fruit 
infusion!

$22.95 each

2021 NWLC Charm/Lapel year tag
If you purchased your 2020 NWLC 
charm or lapel last year you will 
want to get the 2021 year tag to 
add to it for this year! Tag for lapel 
has chain to attach to the lapel. 
17/32” wide

$3.95

2021 NWLC Charm or Lapel Pin 
This Charm or Lapel Pin comes  
with the 2021 year tag!

$15.95

Chenille Blanket with 
Theme Logo

Be ready for cool nights 
with this soft and cozy 
chenille blanket.  
Beautiful teal color with 
the 2021 theme logo. It’s 
the perfect size, a large 
50” X 60”. 

$35.00

http://www.abwa.org

